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BEFORE



YOU HAVE AN IDEA, OR INSPIRATION. 



SLIDE TWO:  
THAT COMES TO LIFE (BUILDING)  
 
  

THAT COMES TO LIFE



OWNERS, DEVELOPERS ARE HAPPY  
AND SPREAD THE WORD.



WHAT 
HAPPENS 
NOW?



YOU THINK, YOU 
DESIGN, YOU 
SUCCEED. 
BUT THE REFERRAL 
DOESN’T CALL  
YOU FIRST — 
THEY SEARCH YOU.

SAME STEPS



SEARCH IS THE TRAIN  
“WORD OF MOUTH” 
RIDES ON. 

NEW CLIENTS  
= CONDUCTOR 



THEY HAVE THE POWER TO WALK DOWN A MASSIVE —
RESOURCEFUL — SHOPPING MALL… GOOGLE.

OR THEY DON’T ASK BECAUSE…



➡ BIGGER TEAMS 

➡ LARGER BUDGETS 

➡ WIDER NETS 

➡ MORE ACCESS TO MARKETING RESOURCES

LARGER FIRMS (THEORETICALLY)  
HAVE THE ADVANTAGE



BUT GOOGLE’S ALGORITHM ISN’T BIASED.  
FIRMS MIGHT HAVE THE “ADVANTAGE” 
BUT THERE IS A FORMULA.  
BEING AWARE OF IT CAN HELP YOU 
POSITION YOURSELF ALONGSIDE THEM 
OR EVEN IN FRONT OF THEM. 



HOW



GOOGLE HAS OVER  
246 MILLION UNIQUE  
US VISITORS.



THAT’S MORE 
THAN 75% OF THE 
US POPULATION.



THE AVERAGE GOOGLE SEARCH 
SESSION LASTS JUST UNDER A MINUTE.  

MOBILE DEVICES ACCOUNT FOR 63% 
OF ALL GOOGLE SEARCHES.



97% OF CONSUMERS READ 
REVIEWS OF LOCAL BUSINESSES.



GOOGLE MAKES 500 TO 600 
CHANGES TO ITS SEARCH 
ALGORITHMS EACH YEAR. 

( GREAT FOR SMALL FIRMS ) 



HOW



GOOGLE’S RANKING SYSTEM 
“OUR GOAL IS TO GET YOU THE EXACT 
ANSWER YOU’RE SEARCHING FOR FASTER.’ 
— BEN GOMES, GOOGLE VICE-PRESIDENT OF ENGINEERING



EVERY TIME SOMEONE SEARCHES THE 
ALGORITHM KICKS IN FOR THAT KEYWORD 
AND ATTACHED KEYWORDS.  
EVERY MOVE IS A + OR - TO YOUR “SCORE.”



CLICK ON A LARGE FIRM’S PAGE = + FOR THEM 
JUMP OFF THAT PAGE RIGHT AWAY = - POINT 
GO TO YOUR PAGE AND STAY THERE LONGER = ++



➡ ARTICLES WRITTEN ABOUT YOU 
➡ NETWORKING EVENTS 
➡ SPEAKING EVENTS 
➡ WIKIPEDIA

➡ CONTENT/KEYWORDS  
➡ META DATA 
➡ MOBILE RESPONSIVENESS 
➡ USER EXPERIENCE 
➡ PAGE SPEED 
➡ EMAIL CAMPAIGNS PRESS

WEBSITE

➡ HOUZZ 
➡ LINKEDIN 
➡ INSTAGRAM 
➡ FACEBOOK

SOCIAL

WHAT IS INCLUDED IN GOOGLE ALGORITHM? 

LOCAL
➡ MAP 
➡ GOOGLE BUSINESS 
➡ LOCAL LISTINGS



➡ “LOCAL ARCHITECT”  
➡ “WHITE PLAINS ARCHITECT”  
➡ “RESTORATION ARCHITECT”  
➡ AND EVEN… “YOUR NAME” 

WHAT DOES THIS APPLY TO?



HOW DO THEY SHOW UP?

SEARCH LOCATION



HOW DO THEY SHOW UP?
QUESTIONS

VIDEOS IMAGES



HOW TO CHECK 

➡ GOOGLE IT  
➡ MOZ.COM/FREE-SEO-TOOLS

FREE 

➡ MOZ 
➡ SEMRUSH 
➡ YOAST 
➡ AHREF

PAID

LIVE DEMO 

http://moz.com/free-seo-tools


HOW TO CHECK | ANALYTICS

TRAFFIC

POPULAR CONTENT



WEBSITE 
➡ WEBSITE SETUP 
➡ CONTENT/KEYWORDS  
➡ META DATA 



WEBSITE SET UP

REMEMBER, 
GOOGLE IS 
READING YOUR 
WEBSITE FOR 
HOW IT PROVIDES 
INFORMATION. 



WEBSITE EXPERIENCE RANKING 

 MOBILE/TABLET RESPONSIVE 
 SPEED OPTIMIZED  
 EASE TO FIND INFORMATION/ NAVIGATION 
 WORKING SEARCH BAR

+ POINT DRIVERS

- NEGATIVE POINTS
 SLOW LOADING 
 BROKEN LINKS, PROFILES   
 PIXELATED IMAGES



CONTENT

GOOGLE IS KING BUT 
CONTENT IS STILL KING



CONTENT / KEYWORDS 

 DYNAMIC CONTENT 
 HOMEPAGE CONTENT 
 TIME ON PAGE, READING  
 KEYWORD USE   
 RESOURCES

+ POINT DRIVERS

- NEGATIVE POINTS
 OVER FORCED KEYWORDS 
 DUPLICATE CONTENT 
 LITTLE CONTENT 
 COMMON CONTENT 
 LARGE PHOTOS (IN MB) 
 LONG URLS 



➡ GOOGLE IT | WHAT COMES UP? 
➡ KEYWORD SURFER EXTENSION | VOLUME  
➡ MOZ.COM/FREE-SEO-TOOLS | KEYWORD IDEAS | VOLUME 
➡ WORDTRACKER.COM | KEYWORD IDEAS | VOLUME 
➡ KEYWORD-TOOLS.ORG | KEYWORD IDEAS | VOLUME 
➡ AHREFS.COM/KEYWORD-GENERATOR | KEYWORD IDEAS | VOLUME 
➡ TRENDS.GOOGLE.COM/TRENDS/?GEO=US | POPULARITY 
➡ ALSOASKED.COM/ | COMMON QUESTIONS | NEW CONTENT

CONTENT / KEYWORDS 

LIVE DEMO 

KEYWORD SEARCH

MAKE YOUR LIST
LARGE VOLUME 
SMALL VOLUME/ LOCATION FOCUSED/ LIVE DEMO 
SMALL VOLUME/ SPECIALTY FOCUSED/ LIVE DEMO

http://moz.com/free-seo-tools
http://WORDTRACKER.COM
http://KEYWORD-TOOLS.ORG
http://ahrefs.com/keyword-generator
http://trends.google.com/trends/?geo=US
http://alsoasked.com/


META TAGS



META TAGS



META TAGS

 LOCATION  
 FIRM NAME 
 ACCURATE KEYWORDS 
 CLEAN IMAGE NAMES/DESCRIPTIONS 

+ POINT DRIVERS

- NEGATIVE POINTS
 DUPLICATE KEYWORDS  
 NO CUSTOM TAGS OR IDENTIFIER

THERE ISN’T TOO MUCH NEGATIVITY  
BUT THE UPSIDE IS REALLY BIG FOR SMALL 
FIRMS LOOKING FOR AWARENESS IN THE SPACE 



META TAGS + KEYWORDS

TIPS

 ALWAYS ADD PROJECT LOCATION TO PROJECT PROFILES. WHERE 
POSSIBLE IN THE META TAGS. FOR EXAMPLE:

 BIO PAGES, RESUME PAGES ARE A GREAT PLACE TO INSERT SPECIFIC 
KEYWORDS AND LINK TO PROJECTS. 

PROJECT NAME | HARRISON ARCHITECT | FIRM NAME 

FIRM NAME DESIGNED THIS RESTORATION PROJECT IN THE CENTER 
OF HARRISON FOR A BUSY COUPLE NEEDING AN UPDATED KITCHEN, 
AND BATHROOM RENOVATION. 

NAME | RESTORATION ARCHITECT | FIRM NAME 

ARCHITECT HAS BEEN IMAGINING HOME RESTORATIONS, SCHOOL 
DESIGNS, AND CORPORATE INTERIORS FOR 20 YEARS. EXPERIENCE 
SERVES CLIENTS IN WESTCHESTER COUNTY AND FAIRFIELD COUNTY. 



META TAGS + KEYWORDS

 PROJECT IN A MAGAZINE? ADD AWARD + MAGAZINE NAME + LOCATION 
WHERE APPROPRIATE. ON A BLOG, IN PICTURE/PROJECT DESCRIPTION.

TIPS

 HOME PAGE PICTURES SHOULD HAVE META-DATA CUSTOMIZED!  

 META DATA SHOULD MATCH CONTENT. DON’T PUT “WESTCHESTER 
MAGAZINE” UNLESS IT WAS IN WESTCHESTER MAGAZINE AND IT 
REFERENCES IT IN THE TEXT. 

PROJECT NAME | WESTCHESTER MAGAZINE | FIRM NAME 

BEST HOME DESIGN FOR INTERIOR RENOVATION IN KATONAH, NY. 
THIS ENERGY EFFICIENT HOME WAS RECOGNIZED FOR THE USE OF 
SPACE, AND DAYLIGHT. 



CASE STUDY

POINTEDLEAFPRESS.COM 

- BARBARA LANE INTERIOR

INCREASE IN SALES

CURRENT 2021

 REORGANIZED WEBSITE LAYOUT FOR USER EXPERIENCE 
 CLEANED BOOK FUNCTIONALITY  
 CREATED KEYWORD LISTS 
  META TAGS FOR EVERY BOOK AND PAGE

EFFORTS

RESULTS 

http://POINTEDLEAFPRESS.com


SOCIAL 
MEDIA



CHANNELS

FACEBOOK INSTAGRAM LINKEDIN TWITTER YOUTUBE 
➡Visual 
➡Short Videos
➡Curated
➡High 

Engagement

➡46% of B2B  
web traffic

➡80% of B2B  
SoMe leads

➡People-based
➡Primarily  

written content
➡Can focus on  

team member 
contributions

➡Brevity
➡Relevancy
➡Photos 

➡2nd Largest 
Used Search 
Engine

➡6min+ Videos
➡Informative

➡Community 
Group Pages

➡Personal
➡Video
➡Recruitment 

and Retention



66%
BY SPENDING AS LITTLE AS SIX HOURS 
PER WEEK,  
OF MARKETERS SEE LEAD GENERATION 
BENEFITS WITH SOCIAL MEDIA  *SME 

WHEN? HOW?!



SOCIAL MEDIA

 PROFILE INFORMATION 
 SET UP  
 LINKS/TRAFFIC TO WEBSITE

+ POINT DRIVERS

- NEGATIVE POINTS
 BROKEN LINKS

GUESS WHAT  
GOOGLE DOESN’T 

COUNT AS + OR - ?!? 
HOW MANY FOLLOWERS 

YOU HAVE! HOW 
“POPULAR” YOU ARE! 

BING DOES! 

REMEMBER SOCIAL 
NETWORKS ARE 

THEIR OWN SEARCH 
ENGINES TOO



PROFILES

➡ NAMES ARE SEARCHABLE  
➡ KEYWORDS COUNT! 



DID YOU KNOW?

➡ VIDEOS CAN BE INCLUDED IN GOOGLE’S SEARCH 

FROM GOOGLE SEARCH BUT POSTED ON FACEBOOK



TIP

➡ UPDATE LINKS OR CREATE A CUSTOM PAGE ON YOUR WEBSITE FOR 
INSTAGRAM OR APPS LIKE LINKTREE/LINK IN BIO. 

LINK IN BIO BY LATER 



TIPS

➡ FILL YOUR ENTIRE BIO! 
➡ KNOW YOUR ADMINS. 



TIP

➡ REMEMBER GOOGLE OWNS YOUTUBE 
➡ UPLOAD VIDEOS WITH KEYWORDS, DESCRIPTIONS, AND TAGS. 
➡ ADD CARDS TO DIRECT BACK TO YOUR WEBSITE. 



HASHTAG TIPS

➡ DON’T ADD SPACES. MULTIPLE WORD HASHTAGS SHOULD BE GROUPED 
TOGETHER. #JUSTDOIT NOT #JUST DO IT. 

➡ DO CAPITALIZE MULTI-WORD HASHTAGS. TITLECASING WILL VASTLY IMPROVE 
READABILITY AND WILL PREVENT HASHTAGS FROM BEING READ INCORRECTLY. 

➡ DON’T USE SYMBOLS OR PUNCTUATION MARKS. HASHTAGS OPERATE UNDER 
THEIR OWN RULES. 

➡ DO INCLUDE PUNCTUATION AROUND YOUR HASHTAG. IF YOUR HASHTAG IS IN A 
SENTENCE AND SHOULD BE FOLLOWED BY A COMMA, END MARK, OR OTHER 
FORM OF PUNCTUATION, INCLUDING ONE WILL NOT AFFECT THE TAG. 

➡ DO CHECK YOUR SPELLING. HASHTAGS CAN OFTEN BE OVERLOOKED IN 
PROOFREADS, BUT A MISSPELLED HASHTAG IS A MISSED CONNECTION. 

➡ DO USE TRENDING OR POPULAR HASHTAGS HELP POTENTIAL MEMBERS  
INTERESTED IN CURRENT TOPICS FIND US! 

➡ DO USE NICHE HASHTAGS TO TARGET SPECIFIC AUDIENCES.  



LOCAL



GOOGLE BUSINESS

 CUSTOMIZED CONTENT 
 REVIEWS  
 KEYWORDS 

+ POINT DRIVERS



GOOGLE BUSINESS

➡ GOOGLE.COM/BUSINESS 

http://google.com/business


LISTINGS

➡ HTTPS://MOZ.COM/PRODUCTS/LOCAL/CHECK-LISTING 

 CORRECT INFORMATION

+ POINT DRIVERS - NEGATIVE POINTS
 INCORRECT INFORMATION

https://moz.com/products/local/check-listing


PRESS/LINKS





MORE THAN “PRINT”

Sponsored Content 
Online Advertisements 
Social Media Blasts  
Directories  



LINKS

➡ EXTERNAL = LINKING OUT. YOU OR SOMEONE ELSE  
➡ INTERNAL = LINKING IN. CONNECTING PAGES WITHIN SITE 

OR CONNECTING OTHER WEBSITES YOU OWN 

 CONSISTENT ANCHOR TEXT 

+ POINT DRIVERS

- NEGATIVE POINTS
 RANDOM ANCHOR TEXT 

 ACTIVE/POPULAR LINKS



LINKS

➡ HTTPS://AHREFS.COM/BACKLINK-CHECKER 

https://ahrefs.com/backlink-checker


CONNECTING ALGORITHM,  
YOU, AND OTHER FIRMS. 



UNDERSTANDING YOUR COMPETITION

 CHECK LINKS THAT DIRECT TO THEIR WEBSITE. THIS WILL SHOW YOU 
WHERE THEY ARE ADVERTISE, WHAT PUBLICATIONS THEY ARE IN, AND 
TRAFFIC.  

 CHECK THE KEYWORDS MOST ACTIVE ON THEIR WEBSITE.  

 CHECK THEIR SOCIAL MEDIA PROFILES. HOW ARE THEY LISTED? ARE THEY 
GETTING NOTICED JUST BECAUSE OF THEIR SIZE? OR IS THEIR PROFILE 
OPTIMIZED?  

  CHECK WEBSITE DOMAIN STATUS.  

 …..GOOGLE THEM! 



PERSPECTIVE 
YOUR SUCCESS 
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YOUR BEGINNER CHECKLIST 
  ARE YOU AWARE OF WEBSITE ANALYTICS?  
  IS YOUR WEBSITE SLOW?  
  DO YOU ADD CONTENT?  
  DO YOU HAVE RELEVANT CONTENT?  
  IS IT EASY TO NAVIGATE?  
  DO PHOTOS LOAD CORRECTLY?  
  ARE ALL PAGES WORKING CORRECTLY?  
  ARE YOU UTILIZING LARGE AND NICHE KEYWORDS?  
  DO YOU HAVE META DATA IN PLACE?  
  DO YOU HAVE SOCIAL MEDIA ACCOUNTS CONNECTED?  
  ARE YOU SOCIAL PROFILES COMPLETE?  
  DO SOME OF YOUR SOCIAL POSTS LINK BACK TO YOUR WEBSITE?  
  DO YOU HAVE GOOGLE BUSINESS SET UP?  
  ARE YOU AWARE OF OTHER VENUES YOU ARE LISTED? CORRECT INFO? 
  ARE YOU AWARE OF WEBSITES LINKING TO YOU? ANCHORS CORRECT? 
  ANY PRESS EFFORTS ALIGNED WITH WEBSITE?  
  HAVE YOU RESEARCHED YOUR COMPETITION?  
   

THEVIVIDMARK.COM 

http://thevividmark.com
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 ANASTASIA@THEVIVIDMARK.COM


